


¿Como  activar la 

marca y atraer 

talento en 10 

nuevos paises 

simultaneamente?

Quito, Ecuador







https://www.selina.com/blog/roadtrip/



What happens 
during the 
Experience?
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S T A G E  1 
EXPECTATION

Montanita, Ecuador

3 STAGES

S T A G E  1 
ROADTRIP

S T A G E 3
POST-ROADTRIP



Jaco, Costa Rica

















Baños, Ecuador

1.  ¿Qué harías si fueras 

seleccionado como 

CONNECTOR ROADTRIPPER?

2. ¿Qué te hace el 

CONNECTOR ideal para unirte 

al ROADTRIP?



RETO DE 
HR

Linkedin update profile/ Content 
HR social media Facebook

Referir candidatos a vacantes 
Review en Glassdoor

How to promote our benefits



RETO DE 
CULTURE!

What?

Create a 15-60min workshop that encompasses in its theme and experience the 4 Selina 

CULTURE! behaviors, that will result in a a) trusting, b) learning, c) fun and d) belonging 

experience.

How?

1. Get inspired and choose a Selina CULTURE!-fit topic (e.g. upcycled food cooking workshop for 

happy living);

2. Choose a date, time and space to deliver it;

3. Create a promo strategy (mouth to mouth, social media, free tea);

4. Connect with other Selina Connectors and local community and guests to participate;

5. Make an 1) authentic,  2) educational, 3) playful and 4) accepting (=radically inclusive) 

experience.

6. Take pictures and movies.

Why?

As authentic Selina Connectors, within our CULTURE!, we always look into opportunities to 1) 

take care, 2) share and 3) connect in a 4) creative way.



Cusco, Peru
¿Cuáles  serán nuestras 

próximas ferias de trabajo/ 

Selina’s Got Talent?

¿Cuantos connectors somos a 

la fecha?

¿Cuantas locaciones tenemos 

operando?

Seguir e invitar a otros a seguir 

SELINA HR fan page en 

facebook.





WINNERS









MODULE DISCOVERCROSS THE
LINE

TAKE CARE -> I TRUST THEM



QUITO 
WILLS VIDEO



TENA

Jenga time



THE
BENEFITS



Create a Pipeline where candidates not 
selected for the Road trip could apply for our 
open positions in their country.

Connect and attract potential hires to our 
brand in employer-based or industry leading 
events.

Activate speaking engagements and media 
around our employer brand.



Penetrate countries with strong PR and 
Word of Mouth.

Position brand and visibilize locations.

Create future Selina employees that are 
on-brand and culturally fit once Road Trip 
concludes.



Market and promote the host count 
locations.

Create differentiated and incredible content 
for the brand and several department.

Give our employees reasons to be proud 
and pump up future host locations.
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